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Members of Eden 
United Church started 
an informal food bank.

The program continuously grows, 
with more people needing food 
and more people donating.

Our Vision
Good Food for All!!!

Our Mission
Eden Food for Change is committed to increasing 
access to good food in a dignified manner, 
developing food skills to encourage healthy 
eating and empowering the community through 
education, outreach and advocacy.

About us

The food bank becomes an 
official church program.

1990 2002 2005

This volunteer-run program 
is incorporated, becoming an 
officially registered charity 
and its own organization. 
The food bank serves L5N and 
L5M postal codes.

The first paid employee, a part-
time manager, is hired. A second 
part-time employee joins at the 
end of the year.

Due to the overwhelming  
need and donations,  
volunteers wonder if  
they should just close  
the program. 

25+ years of service

1989

I enjoyed the idea of a variety of fruits and veggies for our familyto eat and share together and  I liked engaging my son in the  conversation of adding more healthy foods into our diet.
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2005 2007

The name is officially 
changed to Eden 
Community Food Bank.

The first Executive 
Director is hired to 
help increase the 
scope and supporter 
engagement.

Meadowvale Neighbours’ 
Cafe begins at the Battleford 
client centre.

The second location 
opens on Unity Drive to 
serve residents in the L5L 
and L5K postal codes.

Fresh Produce Box 
program begins.

The name is changed to Eden 
Food for Change to better reflect the 
mission and approach to meeting the 
needs of the community.

Eden officially becomes a Good  
Food Organization in alliance with 
Community Food Centers Canada.

The Learning Kitchen initiative 
begins to take shape.

The Learning Kitchen is officially 
launched, providing cooking courses 
for food bank participants and the 
opportunity for volunteer groups to 
help prepare nutritious food for food 
bank distribution.

How we work
Eden Food for Change has transitioned from a 
traditional food bank to an organization that 
follows the Community Food Centre model. We 
changed so that we could provide people living 
in poverty with support for today and tomorrow. 
Our Food Bank provides people with the food 
they need today, but we have a strong focus 
on providing fresh food as well as advocacy 
support. Our Learning Kitchen teaches people 
how to prepare healthy food even on a limited 
budget. In order to ensure that everyone can 
access healthy produce, we have our Fresh 
Produce Box program. 

2011 2012 20132010 2014 2015 20162009

In 2016
Launched Think Outside the 
Can campaign to focus on 

fresh food. Over 50% of the 
food distributed was fresh. 

Grew the Fresh Produce Box 
program to bring affordable 

nutritious produce to all. 
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in  
2016

Food bank

provided  
people 

with an average of

34

of food  
per person

Food Purchased 
35,653 lbs

34,666 lbs
23,352 lbs

Food Donated
to other programs

70,987 lbs
55,757 lbs
51,262 lbs  

individual servings
13,890

1,502 Adults  
106 Seniors 
1,126 Children 
68 Infants

95%
of Food Bank Survey  

respondents said they are

treated  
with  
respect 

When I come to the Food Bank,

I am overwhelmed with gratitude and the 

sense of humanity and respect with which I 

am treated. It is an amazing and crucial part 

of my life and I don’t know what I would do 

without it.

– Food Bank member

Food Given
Through the Food Bank

471,414 lbs in 2016
419,360 lbs in 2015
418,642 lbs in 2014   

lbs

51% fresh  
Up 9% from 2015 Majority of Food Bank Survey 

respondents (who have used the 
Food Bank two years or more) said 
they noticed there is more healthy 
food on offer (especially fresh 
produce), there is more choice and variety and 
that there is more efficient/faster service.

1,634
Advocacy Visits
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2016 was the year that asked people to Think Outside the Can.

As part of our multi-year transition, we have been looking at ways  
to provide people with services that have a more longer-term approach  
to the issue of food insecurity in our community. Seven? Years ago  
one of our first goals was to increase the amount of fresh food we 
distributed through our food bank so that people living in poverty 
could have a diet that didn’t lead to chronic illnesses later in life.

In 2016 we finally reached our goal – 51% of the food we 
distributed through our food banks was fresh!

For the past few years, we have been thinking outside the can with:

• a Food Bank that has a stronger focus on fresh food

• a Learning Kitchen the empowers people to prepare healthy food at home

• a Fresh Produce Box that grants access to affordable fruits and vegetables

• a Farmers’ Market that helps people buy directly from local growers and producers

With our Think Outside the Can initiative we are now asking the community to join us in our 
growth, transition and to give more than just non-perishable food when supporting people living in 
poverty. By focusing on fresh food and cooking skills, we want to think beyond today. We want you 
to join us as we provide people with the food they need today and the skills and tools so they can 
independently put healthy food on their tables tomorrow.

Good Food for All!

Bill Crawford 
Executive Director

Executive  
Director's
message
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Sharing the Vision

Volunteer Power!

63 Presentations 
in the Community

1,917 Tour 
of Eden Food for Change  

participants 
(60% increase from 2015)

21 Community Groups
30 School Groups

82 Corporate Groups

I can
,t name only one 

[valuable aspect of volunteering]. After 

retiring, it was important for me to have 

a commitment for some of my time and 

it makes me feel useful and a part of an 

organization. In addition to that, I believe 

in the Eden Food for Change mission and 

goals, I like the atmosphere there, and all 

the fellow volunteers are a good team to 

work with.

– Program Volunteer

20,994 hours 
given by 243 adults

5,692 hours 
given by 166 students

31,615
donated  
hours69% 

in the  
Food Bank

6% 
in the  

Learning 
Kitchen

13% 
in the Fresh 
Produce Box 

program

12% 
in  

Community 
Engagement

Eden Food for Change is 
more than just a food bank.
It is a place that is working to address 

poverty and give people the tools they 

need to live healthy lives. I support Eden 

Food for Change because I know my 

support will lead to change.

– Individual donor
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 This class made me shop  
[for] healthy foods 
now if I am in the market. Unlike before, 

I just ate more carbohydrates but coming 

to this class has enlightened me and 

improve[d] my cooking skills. 

– Learning Kitchen participant

The Learning 
Kitchen
Skills for Adulthood
Kevin, a local high school student casually 
mentioned EFFC’s Basic Cooking Skills course 
to his mother, and before he knew it, they had 
cutting boards beside each other every Tuesday 
evening for eight weeks. The young man was 
pleased that the experience gave them “more 
family time” and noted, “We get to bond.”

Like many of his peers, Kevin shared that he 
was not very excited about taking the cooking 
course, but changed his mind once he discov-
ered all the different skills he would learn. He 
quickly discovered that he enjoys dicing up 
onions and actually likes cooking.

The classes gave him confidence in the kitchen 
and Kevin expresses how he now feels less ner-
vous holding a knife. Those knife skills came in 
handy when he experienced his favourite class 
that taught him how to cut up a whole chicken.

Kevin described the Basic Cooking Skills course 
as “very fun” and also “very interesting, no 
matter how much experience you do have in 
the kitchen…”

He was also surprised at another unexpected 
benefit of taking the course. “…I’m closer with 
everybody. At first I thought everybody was 
strangers but I bonded slightly with them.” He 
went on to explain that it was good community 
time and that he would recommend the course 
to people his age. “I thought it was gonna 

be simple but there was a lot of things that I 
learned here that I think I’m going to be able to 
use in my adulthood”.

I can
,t name only one 

[valuable aspect of volunteering]. After 

retiring, it was important for me to have 

a commitment for some of my time and 

it makes me feel useful and a part of an 

organization. In addition to that, I believe 

in the Eden Food for Change mission and 

goals, I like the atmosphere there, and all 

the fellow volunteers are a good team to 

work with.

– Program Volunteer

5,692 hours 
given by 166 students

Eden Food for Change is 
more than just a food bank.
It is a place that is working to address 

poverty and give people the tools they 

need to live healthy lives. I support Eden 

Food for Change because I know my 

support will lead to change.

– Individual donor

providing healthy food for today  

and skills for tomorrow

154 people 
took our cooking classes 

468 people 
participated in the  

groups in the kitchen experience

preparing 11,689 portions of healthy  

prepared food for the food bank

3 youth 
participated in  

our summer social enterprise program 

preparing 1,705 lunches for  

low-income art camp students.
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of survey  
respondents

of survey  
respondents

Fresh Produce Box

In 2016, due to the exponential growth of the 
program in the first quarter, we expanded the 
program to have three new pick-up locations 
on Wednesdays. However, as produce prices 
dropped by late spring, so did our orders. 
Unfortunately, our Wednesday numbers weren’t 
enough to cover the cost of running an extra 
day and this extra pick-up day stopped at the 
end of December.

28,146
boxes in 2016

up by 63%

586 boxes 
average per week*
*based on 48 weeks of service

16,720 lbs 
donated to the food bank
(5,280 lbs less than 2015)

Earlier, I would ensure that 

my kids got the fruits and vegetables I bought 

and grown-ups would eat whatever was left 

after feeding them… Now there is enough 

for everyone. 

– Fresh Produce Box member

an average of 2,345 boxes per month

11,129 more than 2015

an average of 2,345 boxes per month

11,129 more than 2015

a self-sustaining program

 66.3% 
are eating more fruits and vegetables 
because of receiving the Fresh Produce Box.

 79.1% 
reported that they have started adding more 
fruits and vegetables into their cooking as 
a result of receiving the Fresh Produce Box.
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Hunger Awareness 
The campaign kicked off with our annual  
Hunger Awareness Breakfast on  
Tuesday, May 3rd held at the  
South Common Community Centre.

More than 110 people attended. 

Riders Against Hunger
The sixth annual Riders Against Hunger took place  
on Saturday, August 20th, 2016.

A Taste of Eden
Our annual fundraising dinner was held on Friday, October 28th, 2016. We sold out early and 
saw 265 people attend and together raise $50,830.96 raised. Time Trip kept people dancing, the 
fun ‘gaming’ tables kept people cheering and the always popular silent and live auctions kept the 
competitive spirits alive. A great night for a great cause!

of survey  
respondents Events

From the 2nd week of June until Thanksgiving Sunday The Farmers’ 
Market of Eden took place every Sunday at the Lisgar GO Station. 
Twelve vendors (including Eden Food for Change) saw an average of 
1,000 people come out to enjoy locally grown and produced food.

Earlier, I would ensure that 

my kids got the fruits and vegetables I bought 

and grown-ups would eat whatever was left 

after feeding them… Now there is enough 

for everyone. 

– Fresh Produce Box member

Farmers' Market 
of Eden

The Campaign saw:

91 activities raise 
6,781 lbs
of Fresh Food 

15,938.5 lbs
of non-perishable food 

$21,106.06 

136 bikers
$38,798 raised
14 elite riders
who raised $500 more 
(up 6 from 2015)

8



2016 Financials

Major Food Supporters
Food Drives
BMO 
Genco 
TD Bank Tahoe 
Ruth Thompson Middle School 
Erin Centre Middle School 
Meadowvale Residence Association 
Councillor Pat Saito 
Merciful Redeemer Parish 
Lisgar Middle School 
Genworth Financial

Overall
Whole Foods Market 
J.E. Russell 
Gambles 
JD Transport 
Canadian Fruit & Produce 
ConAgra 
The City Church 
Genco 
Farmer’s Market 
Food for Life

$877,763
revenue

$988,807
expenses

581,302 lb
food donated

$1,453,255
value of 

collected food

Revenue Sources

In 2016

Region of Peel
$40,849

Social Enterprise Program 
$10,443

Farmers Market Income
$7,328

Donations
$411,640

Fundraising 
$20,086

Federal grant/YMCA
$16,023

Fresh produce boxes 
$281,56

United Way of Peel Region 
$50,500The Ontario Trillium Foundation grant 

$37,500

* Audited Financial Statements can be found online.

Food Access

15%
Individual

13%
Corporate

18%
Community

2%
Foundation

2%
Fundraising Activities

2%
Social Enterprise

32%
Fresh Produce Boxes

5%
Region of Peel

6%
United Way

5%
Ontario Trillium 

Foundation

Food Skills

Fresh Produce Box

Community  
Engagement

Admin & 
Fundraising

29% 20% 10% 28% 13%

16%
Major Funders

36%
Income Generation 48%

Donations

Revenue Sources
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Gold Apple Donors 
($50,000 – $99,999)

Silver Apple Donors
($25,000 – $49,999)

Bronze Apple Donors
($10,000 – $24,999)

An agency of the Government of Ontario
Un organisme du gouvernement de l’Ontario

Copper Apple Donors 
($5,000 – $9,999)

Elevation Church Greater  
Toronto Area
Kothari Group Inc.
Mantralogix

Rookaya Mather Medicine  
Professional Corp.
Rotary Club of Streetsville

Red Apple Donors 
($2,500 – $4,999)

Collette Foundation Canada
Dealer Information Systems Ltd.
Direct Nissan
Investors Group
LoyaltyOne
Mississauga Meadowvale Lions Club

Richards-Wilcox Canada
Rogers Communications Inc.
The City Church
Westmoreland Beaver Bible Class
Worlee International Inc.

Yellow Apple Donors
($1,000 – $2,499)

Abbott Diagnostics Division
BMO Argentia
Barrisdale Street Party
Bentall Kennedy Argentia
Canada Day Together Festival
Cara Operations Ltd
Deepa Kumar Medicine  
Professional Corp.
Dominion in Christ  
International Ministries
Dufferin-Peel District Catholic 
School Board

Eden Youth Council
Edwards Lifesciences (Canada) Inc.
Goeasy
Gusgo Transport LP
Hoffman La Roche Canada Ltd.
Iona Catholic Secondary School
John Fraser Secondary School
Kellogg’s
Kronos Canada
Lions Club of Streetsville
Marcie Costello Photography
Mazon Canada
Meadowbrook Construction Inc.
Microsoft Canada
Mississauga Central Lions Club

OHM Security Ltd. – In Memory of 
Lise Daoust
Peak Powersports
River Grove Seniors Friendship Club
St. Jude Medical
Streetsville Baptist Church
Streetwise Automotive
Sutton Group
The Auto Spa
The Sharbot Group
The Shopping Channel (TSC) 
Thomas Street Middle School
T’was the Bite Before Christmas 
Community Foundation
Universal Aluminum and Vinyl Limited

Major Financial  
Supporters

Thank you to all our 2016 donors!
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Staff members

Board of directors

Bill Crawford, Executive Director

Donna Behmer, Food Bank Manager

Peter Costello, Director of Operations, The Learning Kitchen

Christina Philips, Community Engagement Coordinator

Maureen Sawicki, Office Manager

Chris Szypulewski, Operations Supervisor

Janet Watson, Volunteer Coordinator

Eddie Colacchio (January - February), Fresh Produce Box Coordinator

Ryan Galloway (March - December), Fresh Produce Box Coordinator

Ron Saito, President

Bob Sjolin, Vice-President

Tim Scott, Treasurer (January - May)

Gail Ryan, Treasurer (May - December)

Celia Rutherford, Secretary

Beth Barnes (January - May)

Michelle Martin

Andrew Mitchell

Trivéa Isaacs

Esther O’Toole (January - June)

Pravir Patel

Vennela Vijay (January - May)

Althea Gordon (May - December)

Harry Pedwell (May - December)
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Thank you for taking a bite out of hunger!

Donation
Your Role
When you make a financial donation to  
Eden Food for Change, you are helping us  
provide more food, better food and  
nutritional education and cooking skills. 

Food donations help people for today. Financial donations help provide long-term support 
and solutions.

$25 will:
• provide eggs for 20 of the 400 families we serve each month.

• make it possible to purchase milk for 12 families.

• help provide all the food a family of four needs to make healthy meals at home for a week.

• provide soup for all the participants at one Food Bank shift.

• pay the way for one participant to attend one cooking class.

• cover the cost for one family night, food & sort or other community engagement activity.

$25/month will:
• cover the Food Bank’s milk purchase for two weeks ensuring that our families, especially 

those with children, will receive much-needed milk along with their food at their next visit.
• 24 $25/month donors will provide milk to all for a year! 

• supply the food ingredients needed for the Learning Kitchen to prepare 600 individual 
meals for distribution to our Food Bank members.

• cover the cost of 1.5 participants to learn how to cook healthy meals in a cooking course 
in our Learning Kitchen.
• 8 $25/month donors covers the cost of one course.

I like having  the opportunity  to give back. 
This is my community and I 
want everyone to feel that 
they are cared about.



cut out
cut out

Yes, I would like to support Eden Food for Change!
*Name:

*Address:

*City:     *Postal Code:

Phone:     Date:

Email:

I want to make a one-time gift of:

q $25 q $50 q $100 q Other $   

I would like to become a part of the monthly giving program (I authorize Eden Food for Change 
to deduct the following amount from my credit card on the 15th of each month). I have written 
my credit card information below:

q $10 q $25 q $50 q $100 q Other $  

Method of Payment
q Cheque q Cash q Visa q Mastercard

Card #:     Expiry Date:

Signature:

q  Check here only if you wish to remain anonymous & not receive updates from Eden Food 
for Change.

Make cheque payable to Eden Food for Change. Please drop off or mail your donation 
to our office address on Unity Drive.

* Required for Tax Receipt

All donations of $25 or more will be acknowledged and tax receipts will be issued at the end of the year.

Eden food For Change is a registered charitable organization.

Charitable Registration No: 86440 7259 RR0001

Privacy Covenant: EdenFFC will not sell, rent or give away your email address or personal information without your prior consent.

Want to donate online?
You can also choose to give a one-time gift or become a monthly donor online.  
Go to edenffc.org and click on the “Donate” button at the top of the page.

2-3185 Unity Drive 
Mississauga, ON   
L5L 4L5

edenffc.org 
info@edenffc.org 
905-785-3651

&

@EdenFood4Change

/EdenFoodForChange



 

The reason why Eden has 
become our charity of choice 

and why we believe in it more than ever before is because 

of the creativity and the absolute commitment to understanding 

what the community needs and the willingness to adapt and create an 

organization that actually responds to that. This is what I am personally 

just in love with. As an organization, as they’ve created the Fresh Produce 

Box program, as they’ve created the cooking classes, as they bring in tours to 

educate people, as they continue to advocate that it’s not just about feeding 

people, it’s about nourishing people – all of this aligns so highly with my values 

as a parent, as a community member and as somebody with different food 

sensitivities. They’re really leading edge and I feel very strongly that not only 

community organizations, but companies need to have more of this type 

of thinking – where they’re willing to say ‘It doesn’t have to be done 

the same way anymore.’

– Jess Mann, C.O.O., Mantralogix,  

Corporate partner of Eden Food for Change

We feel good 
that we are supported. 

We feel the love of 

Canada. We feel that 

we are being looked 

out for.

The cost versus the value  
of the produce is huge. 
I couldn't purchase the volume of fruits and 

vegetables for the same price point at the 

grocery store, which frees up more funds 

for other purchases like proteins.

Building confidence
and understanding how easy 

it is to do stuff myself.

To be able to mingle. 
I am in a better mood when I 

walk out than when I walk in.

We choose to stay with Eden 
because we recognize their great work. We see their effort 

as something that is growing, building and expanding and 

we want to be a part of that to whatever degree we can 

and in whatever ways we can. Our involvement started out 

small and continues to increase as we both become more 

successful in our collective mission.

–  Michael, Founder and C.E.O., Emkal,  

Corporate partner of Eden Food for Change
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info@edenffc.org 
905-785-3651

Unity Location 
Food Bank, Learning Kitchen, Warehouse & Office:

2-3185 Unity Drive, Mississauga, ON  L5L 4L5 

Battleford Location 
Food Bank:

3051 Battleford Road, Mississauga, ON

Eden Food for Change is a registered charitable organization.

Charitable Registration No: 86440 7259 RR0001

edenffc.org

@EdenFood4Change 
/EdenFoodForChange

freemancomm.com
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